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ENIXEIPHZIAKO NPOrPAMMA
ANTAMQNIZTIKOTHTA- ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAYWVIOTIKOTNTAS

NA MIKPEZ & MNMOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon EYZTPATIOZ XPIZTO®OPOX IKE nou €dpeusl otnv nepipépeia NoTiou Alyaiou evtaxbnke otn dpdacon
«EpyaAegiobnkn AvTaywvioTiKOTNTac» npoUnoAoyiopou 400 ekaT. Eupw. H Opdaon oToxevuel otn BeATiwon TNG
avTaywvioTIKOTNTAG TWV MIKPWV KAl MOAU HIKPWV EMIXEIPHOEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKGUYXPOVIOHO TOUG,
TNV UI0BETNON CUOTNUATWY Tunonoinong & nioTonoinong, kKabwg kal o€ branding kal Yn@iakn npoBoAn.

O oUVOAIKOG NpoUnoAoyiopoc TNG enevduong €ival 130.704,87 € ek Twv onoiwv n dnuooia dandvn avepxeralr o€
65.352,43€ kal ouyxpnuartodoTeital and Tnv EAAAGda kalr 1o Eupwnaikd Tapeio Mepipepeiakng Avantuénc Tng
Eupwnaikng 'Evwonc.

To enIXEIPNHATIKO OXEDI0 NOU EYKPIONKE Npog XxpnuarodoTnon kai uAonoisgital, nepiAagpBavel enevdUoelg
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata — EEonAIouog

v MioTonoinon MpoidvTwyv — Ynnpeoiwv — Aladikaoiwv

v Zuokeuaoia — ETikéTa — Branding

v Wnoeiakn MpoBoAn

v MeTa@opika peaa

v MiIoBoAoyIkO kOOTOG epyalopevwy (VEO NPOownIKO)

MEow TNG CUHHETOXNG 0TN Apdon, N ENIXEipPNoN NETUXE:

v BeATiwoN TNG avTaywvIioTIKOTNTAG TNG

v au&non Tng kepdo@opiac TnG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTACN TNG Ayopdc WE TN Npoobnkn VEWV NpoiovTwyv & UnNnpecinv
v €€Eao@AAion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UMNPECTIEG

v au&non TnG napaywylikoTnTag & BeATimon AsiToupyikwy d1adikaciwv
v/ gvioyxuon TNG ENIXEIPNUATIKOTNTAG

v/ dnuioupyia / diaTApnon NoloTIKWV BECEWV €pyaaiag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €niXeipnon anopEPovTag oPeAN TNV avTaywvioTIKOTNTA TNG XWpag Kabwg

Kal gTnV TOMIKN OIKOVouia.
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* 5 Kk ANANTY=HE KAl ENENAYZEQN =
EIAIKH TPAMMATEIA AIAXEIPIZHE : : .
NMPOrPAMMATQN ETMNA & T: avantuén - epyacia - akAnAcyyon

EIAIKH YIMTHPEZIA AIAXEIPIZHZ EMAVEK

Eupwnaikn 'Evwon
Eupwnaiké Tapeio
Mepipepelakng Avantuéng

Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons
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